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Risk reduction systems of the Internet shop 
- Based on the consumer survey in Japan  -. 
 








Many Internet shops have appeared,  and most of the shops worry about customer 
acquisition. We applied the focus to consumer's perceived risk as a key to the success of 
the Internet shop, and considered the strategy of the shop. That is, it is thought that the 
Internet shop adopts an appropriate risk reduction system, and the customer can be 
acquired. Especially, the questionnaire survey for the consumer was executed to clarify 
the relation between the consumer attribute and the risk reduction system.   
As a result of the investigation, the following two points have become clear. First, risk 
reduction systems are possible to divide roughly into the offer of evaluation information 
and the offer of detailed information, and the consumers also were recognizing the 
difference of these. Secondarily, the persons who had confidence in the Internet 
shopping had the tendency to value detailed information more than evaluation 
information, and were doing "Selection of the risk reduction system". They are the 
lowest the perceived risk, and shop at the Internet shops frequently. It was guessed that 
other consumers that the confidence degree was low did not relate to the repeat 
purchase because the perceived risk was high.   
It is thought that the Internet shop should adopt the risk reduction system that people 
with a high confidence degree chose, in order reduce the perceived risk effectively and to 
expand customer.  3
1  苍芶苟苉 
荃莓荞腛荬荢荧苆荅荆荵腅荔荃荧苰靰芢苄迁铯軒苉辬钄苰赳芤荃莓荞腛荬荢荧腅荖莇荢
荶腩裈覺 荬荢荧荖莇荢荶腪芪腁花花邔鑎苅醽邔软費芵苄芢苩腂韡芦苎腁2000 鑎費距苅苌
鏺陻苌迁铯軒購芯鍤蹱辤軦裸蹳迪腩BtoC腪苍 8240覭襾苉苌苚苨腁1998 鑎鎖躞苌 650 覭芩










††††††††††††† 2001 鑎 12 貎 2000 鑎 12 貎 
釦艐裊 軀跛苉辤镩苰詭鑆芵苄芩苧钃芢芽芢††† 29.5膓†† 25.1膓 
釦艑裊 鍤蹱辤鍘苉鋱讟芵芽賂遬迮闱苌顒襫芪镳裀†† 21.3膓†† 26.2膓 






















































































苰貟还芵貋顟腅荃莓荶莊荐腛荖莇莓苰轱苗苄芢苩腂   6
镜艑腆莊荘荎跭貸邧鍸苌韡 
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镜艒 莊荘荎跭貸邧鍸苌鞝顟鍉閪韞 
钭邶貴裶闊莊荘荎苉苦苩閪韞  跭貸闻陀腩迮闱腪 

























































































迁铯軒苌裓蹶貈鋨苌荞荃荶腩Cox&Rich 1964腪  
蝀詏閔迮闱腩Information Seeker腪腆詏閔苌迮闱苰軻轗腅钻鉦芵苄裓蹶貈鋨芷苩 
蝁豯貱迮闱腩Past Experience腪腆躩賈腅醼軒苌觟讎苌豯貱苉諮苃芢苄裓蹶貈鋨芷苩 
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芿苧芩苆芢芤苆轤靶 4腆轤靶 5腆铱迭苉轤靶]腩裈覺鎯靬腪 







郪雥视苉苦苩辤镩镝覿  郪雥视苢靌隼遬苉苦苩辤镩苌镝覿芪腁荔荃荧鏠苅販苧苪苩花苆腂  






距賉迳讵镜躦  距賉迳讵苰荔荃荧鏠苅镜躦芵苄芢苩花苆腂 
鑺醗闻陀苆鑛諺苌镜躦  辤镩苌鑺醗苌鑛諺腅鑺醗闻陀苰荔荃荧迣苅镜躦芵苄芢苩花苆腂 





迚跗苈辤镩譌轱  迚跗苈辤镩郠难苢釥芫苈触醜芪镜躦芳苪苄芢苩花苆腂 




























































































覼郠艘  豯貱鍸芪趂芢迁铯軒苍腁莊荘荎跭貸邧鍸苌銆苅迚跗迮闱苰轤躋芷苩腂 








覼郠艐  鉭詯莊荘荎芪鋡芢苆腁起钃芪醣適芳苪苩腂 
跬识覼郠艗  酓铊鍉莊荘荎鉭詯鍸芪鋡芢苆腁荬荢荧荖莇荢荶苌鞘靰镰鍸芪趂芢腂 
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荖莇荢荶芪軀鍘關苰苠苂 〮〱㜠 〮㌹㘠 〮〰㜠 〮㐸㠠
詘銆苌軀鍘關苅費閨詭鑆苅芫苩辤镩 〮ㄱ㌠ 〮ㄷ㤠 〮ㄴ〠 〮㠴㠠
醼荔荃荧腅蹇躏苅运觮芳苪芽辤镩 〮〶㐠 〮㠱〠 〮㈴ㄠ 〮㈰㜠
荖莇荢荶芪荽荘鑽里苅运觮 〮〵ㄠ 〮㠲㌠ 〮ㄳ〠 〮㈳㠠
郪雥视苉苦苩辤镩镝覿 〮〳〠 〮㘷㠠 〮㐶ㄠ 〮ㄳ〠
迁铯軒苉苦苩辤镩镝覿 〮㄰㈠ 〮㈵㈠ 〮㠶〠 〮ㄳ㠠
軦裸苉論芷苩迁铯軒苌镝钻 〮ㄲ㤠 〮㈴㜠 〮㠱㔠 〮〸㤠
距賉迳讵镜躦 〮㜸㐠 〮㈲㈠ 〮〰ㄠ 〮〲㜠
鑺醗闻陀苆鑛諺苌镜躦 〮㠲〠 〮〹㐠 〮〰㘠 〮〰㐠
賂遬迮闱軦袵譋鋨苌豦跚 〮㜳㔠 〮ㄲㄠ 〮ㄵ㈠ 〮ㄶ㠠
䙁 苌豦跚 〮㜶ㄠ 〮㄰㔠 〮㈱ㄠ 〮ㄹ㌠
迚跗苈辤镩譌轱 〮ㄵ㐠 〮〱㜠 〮ㄵ〠 〮ㄸ㠠
鍘軥苌車遞腅荒莁莓荧 〮〶〠 〮ㄸ㘠 〮㌱㌠ 〮〰㜠
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迁铯軒醮邫闏邔  莊荘荎鉭詯鍸 
苆苌醊論豗邔 
芻苌醼闏邔  莊荘荎鉭詯鍸 
苆苌醊論豗邔 
躩遍鍸  -0.186  荬荢荧荖莇荢荶鞘靰镰鍸  -0.128 
荬荢荧荖莇荢荶韰  -0.110  荊荞莍荏鋊铌鞘靰镰鍸  +0.032 
鑎軻  -0.083 
鑎韮  -0.055 






莊荁莋苌镝覿迮闱  +0.071 
詏閔負裐苉苦苩镝覿迮闱  +0.055 
迁铯軒苉苦苩镝覿迮闱  +0.055 
軦裸迚跗迮闱  +0.065 


















































莊荁莋苌镝覿 詏閔負裐苌镝覿 迁铯軒苌镝覿 軦裸迚跗迮闱
荬荢荧荖莇荢荶韰銷 ㈮㤶 ㈮㌸ ㈮㤸 㐮ㄶ
荬荢荧荖莇荢荶韰鉚 ㌮ㄱ ㈮㔸 ㌮ㄷ 㐮㈶
趷 〮ㄴ 〮ㄹ 〮ㄹ 〮㄰
鉬 〮〰 〮〰 〮〰 〮〰
荔莓荶莋邔† 荬荢荧荖莇荢荶韰銷 ㄳ㌲ 荬荢荧荖莇荢荶韰鉚 ㌴ㄸ 酓里 㐷㔰
迮闱軻轗蹵購
莊荁莋苌镝覿 詏閔負裐苌镝覿 迁铯軒苌镝覿 軦裸迚跗迮闱
迮闱軻轗蹵購训 ㌮ㄲ ㈮㘰 ㌮㌲ 㐮㈹
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趷 〮〶 〮ㄱ 〮㈸ 〮〷
鉬 〮〰 〮〰 〮〰
荔莓荶莋邔† 迮闱軻轗蹵購训 ㌳㘴† 迮闱軻轗蹵購軣 ㄳ㠶† 酓里 㐷㔰
躩遍鍸
莊荁莋苌镝覿 詏閔負裐苌镝覿 迁铯軒苌镝覿 軦裸迚跗迮闱
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躩遍鍸鋡 ㌮〸 ㈮㔶 ㌮ㄴ 㐮㈱
趷 〮〳 〮〹 〮〵 〮〸
鉬 〮〰





















































镜 1艏 莊荳腛荞腛芪轤躋芷苩莊荘荎跭貸邧鍸 
荬荢荧荖莇荢荶鞘靰镰鍸
莊荁莋苌镝覿 詏閔負裐苌镝覿 迁铯軒苌镝覿 軦裸迚跗迮闱
荖莇荢荶镰鍸趂 ㌮〶 ㈮㔳 ㌮㈳ 㐮㌱
荖莇荢荶镰鍸鋡 ㌮〷 ㈮㔲 ㌮〷 㐮㈰
趷 〮〱 〮〱 〮ㄵ 〮㄰
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躩遍鍸  荬荢荧荖莇荢荶 



























躩遍鍸  荬荢荧荖莇荢荶 







































































































覼郠腅钭販躖趀  貋觊 

































钭販躖趀艐  荬荢荧荖莇荢荶苉野芷苩鉭詯莊荘荎芪跅苠鋡芢苌苍腁躩遍鍸芪趂芢迁铯軒苅芠苩腂 
钭販躖趀艑  酓铊鍉莊荘荎鉭詯鍸苆莊荘荎跭貸邧鍸苆苌醊論苍芫苭苟苄軣芢腂 




















†† 迚跗迮闱苰酉釰†††††††† 迁铯軒镝覿迮闱苰轤躋 
†† 邧鍸酉釰苌豘購芪训芢†††††† 邧鍸酉釰苌豘購苍軣芢 














































邧鍸苌轤躋鍸  †† 趂
腩銍艐艐  鋡  趂 
邧鍸酉釰苌靌隳  †† 隳
腩銍艐艐  隳  靌 
鉭詯莊荘荎  趂  鋡  鋡 































































迮闱軻轗蹵購 鋡 趂 豶
軣 㐹 腩㘸 腪 㘸 腩㤥腪 㔶 腩㜷 腪
训 ㄲ 腩ㄶ 腪 㐴 腩㘥腪 ㄶ 腩㈳ 腪
豶 㘱 腩㠵 腪 ㄱ 腩ㄵ 腪 㜲 腩㄰〥腪
荬荢荧荖莇荢荶韰 鑎腠艒鑎 躩遍鍸
迮闱軻轗蹵購 鋡 趂 豶
軣 ㄵ㌸ 腩㔷 腪㐴 腩ㄶ 腪 ㄹ㠰 腩㜴 腪
训 ㌹ 腩ㄵ 腪 ㌱ 腩ㄲ 腪 㜱 腩㈶ 腪
豶 ㄹ㌲ 腩㜲 腪㜵 腩㈸ 腪㈶㤰 腩 〰 腪
荬荢荧荖莇荢荶韰艒鑎裈迣 躩遍鍸
迮闱軻轗蹵購 鋡 趂 豶
軣 㔱 腩㌸ 腪 ㌱ 腩㈳ 腪 㠲 腩㘲 腪
训 ㈳ 腩ㄷ 腪 ㈸ 腩㈱ 腪 㔱 腩㌸ 腪


















































銍 5† 觱鎚軒苍 2375 遬苅芠苁芽腂Goo Research腩蹏镈醍趇貤讆辊腅NTT腼X腪苌讦韍苉苦苨腁荃莓荞
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芤迪趇苰酉釰芵苄苠苧芢腁芻苪芼苪苌荐腛荘苉苂芢苄轤躋芷苩莊荘荎跭貸邧鍸苰觱鎚芵苄苠苧苁芽腂
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荊荞莍荏鋊铌鞘靰镰鍸
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